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KuiBchkuil HanioHABHUH JIHTBICTHYHUH YHIBEpPCUTET

BEPBAJIbHI 3ACOBY MAHINYJISAIII B PEKJIAMI

Cmamms npucesiueHa 00CTIONCEHHIO 8ePOATbHUX 3AC00i8 MAHINYIAYIT 8 AH2IOMOBHIU PeKiami.
Tlumanus maninynisamueHux 6epoanizamopie 8 peKiamHux MmeKCmax akmyaibte, OCKiIbKU 6epoanbHi
3acobu 6nIUGAIOMb HA HAWE CNPUUHAMMSA, NO2AA0U MA NOBEOIHKY i € ANCTUSUM THCIPYMEHINOM
¥V ybomy npoyeci. ¥ cmammi pexiama mpakmyemuca AK opma KOMYHIKayii, AKa cnpsamosana Ha
NPOCYBAHHS NPOOYKMIB, NOCy2, ioetl abo OpeHOi8 3 Memoro 3ayUeH A Y8azuy ayOumopii, Crumyo-
BAHMA NONUMY MA OOCASHEHHSA NEGHUX Yilell, MAKUX AK NPoOad’ic mosapy abo nociyau.

Mema Odocnioscenns nonaeae 8 auaizi ma po3Kpummi cneyughiku UKOPUCTNAHHSA MOBHUX 34CO-
016 8 AH2IOMOBHUX PEKIIAMHUX NOGIOOMACHHSAX 3 MEMO MAHINYIAYII cnodcusavamu. Bionogiono oo
noCmasnenoi Memu, agmop cmammi npoananizyeas 6epoaibti 3acodu, AKUMU NOCTY208YIOMbCS NPO-
OyYeHmu peKiamMHUX MeKcmie, 015 3a1IyYeHHs Y8acUu CROXCUBAYI8 MaA CIMUMYIIO8AHHS IXHbOI peakyil.

Y cmammi maninynsyis mpaxmyemscs aK KOMYHIKAYiUHUL npoyec, AKull 3aiexcums 8io yinell
cy6’exkma. 3 inuw020 OOKY, MOGHA MAHINYAAYIA — Ye BUKOPUCTAHHS MOGHUX 3AC00I8 3 MeMOI0 6NAUBY
Ha OYMKY, noyymms abo Nno8ediHKY iHuioi 100uHy 6e3 il c6i0oMoi 3200U U 3 POZYMIHHAM 3MICHY
Yb020 GNIUBY, WO OXONIIOE BUKOPUCHMAHHA DI3HUX MOSHUX NPULOMIE, MAKUX AK NEPeKOHY8aNbHI
apeymeHmu, emMoyiiHe HABAHMANCEHHs, MAHINYIAMUGH] MEXHIKU, SKI CNPAMOBAHI HA CMBOPEHHs.
NeGHUX YABNIeHb, CMEPeomunie abo CnpuliHammsi.

Aemop cmammi 8UOKpemMu8 munogi MaHinyIAmueHi NPULoOMU, mMaxi K 6UKOPUCNAHHS eMOYili-
HO20 HABAHMANCEHHS, CMBOPEHHs LN03il 0bmedxceHocmi, 8i0uymms HesiOKIAOHOCMI YU CoYidib-
Hoeo mucky. Taxutl ananiz donomoodice Kpauge 3po3yMimu npupooy pekiamu K KOMYHIKAYiliH020
Asuwa i po3Kpumu cmpamezii MaHinyaayii, AKi GUKOPUCMOBYIOMbCSL 3 MEMOI0 NPOOAdiCy mosapy abo

nocuyau.

Knrouoei cnosa: awnaniiicoka mo8a, eMoyitiHuil nius, 3acoou 6epoaIbHOI Mauinyiayii, HoMiHa-

mueHda OduHML;}l, peKﬂ(lMHul:i mekcm.

IMocranoBka npo6yemu. Cepe HAyKOBIIIB HEMAE
3araJbHONPUHHATOTO TIyMadeHHS TEpPMiHAa MaHIMmy-
TSI, ke O OXOmWyIo pi3Hi cepr HOro BKUBAHHS
Ta Hajgano 0 €IWHUX XapaKTePUCTHUK. AKaJeMidHHHA
TIIyMaYyHUH CJIIOBHUK YKpaiHCHKOi MOBH Haja€ JBa
TpPaKTyBaHHS aHaNi30BaHOTO TepmiHa: «1. Bukony-
BaHa pyKaMU CKJIaJHa Misl, 10 3BUYAWHO BHUMAarae
BIIPABHOCTI, BMiHHS TOIO. <...> 2. MEpPEeH., pO3M.,
pinko. Te came, mo MaxiHaris, maxpaicTso» [1].
Y TomiTonoriyHOMY EHIMKJIONEIUIHOMY CIIOBHHUKY
3a3HAYAETHCS, 110 CIIOBO «MAHIIYJIAIIsM» MaEe KOPiHb
BiJ «Manipulusy, 1110 MO3HaUa€ HEBEJIMKUI 3ariH BOi-
HIB y pUMCBbKOMY Bilicbky» [9, c. 321]. Ins cyuac-
HOTO PO3YMIHHA MaHIMyNmALii Take TPaKTyBaHHSA He
migxoauth. llupoke TpakTyBaHHS TepMiHA MaHImMy-
nsmist (manipulation) Hagae OxcoOpICHKAN CITOBHUK
aHDITIMCHKOI MOBHU: «MalCTEpHE YINPaBIIiHHSA KUMOCh
a00 uyumoch» [14]. YV CIOBHUKY HIMEIBKOI MOBHU
JlyneH MaHIMmyJsIisi O3HAYAETHCS K «IIPUXOBAHMIA,
eexTuBHUH cI10Ci0 IiH, IO T03BOISIE KOMYChH OTPH-
MaTH BUTOLY, AocATTH OakaHoroy [13, c. 118].

ITpodecop O. IlleBuyk, sikuii NpOBIiB IPyHTOBHUI
aHaJi3 TOJNITHYHOI MaHIMymALii, 3a3Ha4ae, 10 0COo-
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OJIMBICTIO CyYaCHHUX JIOCIIIHKCHb MAHIITYJISLIT € HasB-
HICTh €TUYHHX OIIHOK Y TPaKTyBaHHI IIHOTO SBHIIA,
AKi MOKHa KiacH(piKyBaTH 3a TpbOMa HampsiMaMH.
Ha nymKy BYeHOTO, «HepIInii IPYHTY€ETHCS Ha OLIHII
MaHIMyJIALii K IeCTPYKTUBHOTO SBHUINA, IO 3aBJA€E
HIKOJM JIIOUHI Ta CYCIIBCTBY; APYTHH PO3IIsac
MaHIMYJISMII0 K KOHCTPYKTUBHHHA (DEHOMEH, SKUii
MOXKE 3aJOBOJIBHATH TOTPeON HE TUTBKH CyO’€KTa,
a ¥ 00’ €eKTa MaHIIyIIOBAaHHS; a TPETild — €TUYHO HEW-
TpasbHUH» [12, c. 84]. Orxe, y Oymp-sSkoMmy pasi,
MaHIMyJIsLis — IIeé KOMYHIKalifHUA npouec, SKuii
3aJISKUTD Bif Liel cy0’ekra.

AHaJi3 ocTaHHIX qocaigxens i myoaikamiii. Ha
MOCIIDKEHHI MOBHHX PENpPe3eHTAaHTIB MaHIMyIs-
1ii 30cepemXyBail CBOIO yBary 0araTo siK yKpaiH-
CBKHX, TaK 1 3aKOPIOHHHUX HayKOBLiB. Jledki 3 HuUX
PO3TIIs A MaHITYISITHBHHN BILUTMB HA CYCIIBCTBO
y MEIiaUCKypCi 13 COIIOJOTIYHOTO Ta ICUXOJIOTIY-
Horo momiay [10]. X. JlanmumuH m0CiIKye MOBHI
MaHIMyJAIii B 3arojoBKax iHTEpHET-BepcCii TeleBi-
3ititnux HoBuH [5]. JI. Bepe3oBchbka mpucBsiuye cBOi
PO3BIAKH BIUIUBY COLaNbHHUX MEPEK Ha ICHXOJO-
riuyde O6marononyydst ocoducrocti [4]. O. Pocinceka



Pomancbki Ta repmaHCbKi MOBU

CTY/II0€ MaHIMyNATUBHUH BITUB 3MI Ha cBiOMicTh
B ymoBax iHdopmaniiinoi Biiiau [11]. O. IlleBuyk
JOCIIPKY€E MEXaHi3M peajizalii moaiTHYHOI MaHiIy-
nanii [12]. 3Ha4Ha KUTBKICTh JOCIHIKEHb CIPSIMO-
BaHa Ha BUSBJICHHS JIIHIBICTHYHHX OCOOJIMBOCTEH
pexnamu. Monorpadis B. 3ipku npucssiueHa MoB-
Hill TapagurMi MaHiMyJASTHBHOI I'pu B peknaami [7].
VY monorpadii O. ApeneHKoBoi pO3IISHYTO KOMY-
HiKaTUBHO-IparMaTH4Hi Ta CTUIICTHYHI MapaMeTpH
pekiaMHOTO Tekcty [2]. BepOanbHy mpe3eHTallito
MaHINYJIATUBHUX TEXHOJOTIH Yy CydacHOMY peKJiaM-
HOMY JAHCKYpCi B ICTOPUYHOMY acCIIeKTi BHUBYAE
JI. Tyneuko [6]. [TonmikomoBuii JTiHTBOIIparMaTHIHHMA
MiIXiJ B aHMIO- 1 HIMEIbKOMOBHOMY PEKIAMHOMY
muckypei nocmimkye T. besyria [3]. O. KoBanenko
aHaNi3y€e MaHIMyASITUBHUHA MOTEHL1a] MOBHHUX 3aCO-
0iB y pexiamMHOMY nucKypci [8].

HayxoBmi 3poOuny 3HauHUM BHECOK y HOCIHi-
JOKEHHSI pEeKIIaMHOTO AMCKYPCY, OAHAK, 3 OISy Ha
T€, IO PEeKJIaMHi TECTH MPOAYKYIOTHCS 3 MOSBOIO
HOBOro OpeHxy abo ToBapy, a TAKOX MOCIYTH, HOro
JOCTIIKEHHS 3aBXK/IN 3INIIAETHCS aKTyaJIbHUM.

ITocranoBka 3aBpanHsi. Mera JOCIIKEHHSA
MOJISITa€ B aHaJIi31 Ta PO3KPUTTI crieniniku BUKOPHC-
TaHHSI MOBHHMX 3aCO0iB y pEKJIaMHHUX IOBiIOMIIEH-
HSAX 3 METOH MaHimymsmii criokuBadamu. OCHOBHI
3aBIaHHS JOCIiIKEHHS OXOILIIOIOTH aHalli3 BepOalib-
HUX 3ac00iB, BUKOPHCTOBYBAaHHUX Y PeKJIami AJs 3aiy-
YEeHHS! yBard CHOXXHMBAyiB Ta CTUMYJIIOBAHHS iXHBOI
peakuii, a Tako)K BUBYEHHSI MEXaHi3MiB BIUIUBY Bep-
OamizaropiB pekiamMu Ha (HOpMYBaHHSA YSBJICHb Ta
NepEeKOHaHb CIIOKUBAYIB.

Bukaax ocHoBHoro marepiany. PeneBanTHUM
JUTSL HAIIOTO JTOCIIIJHKEHHS € BepOaizallis MaHiImyIis-
il B pexiaMi. Y IHUPOKOMY PO3yMiHHI pekiaMa — Ie
(opma KoMyHiKaii, Sika cripsIMOBaHa Ha MPOCYBAaHHSA
NPOAYKTIB, MOCIYT, iAei abo OpeHAiB 3 METOIO0 3aiy-
YEeHHS! YBaru ayauTopii, CTUMYJIOBaHHS MOIUTY Ta
JOCATHEHHS MEBHMX IiJIel, Takux K mpopax ado
HaJaHHS Mociyrd. Peknama Moxe mpuiiMaté pi3Hi
(dopMu, BKIIIOYAIOYM JAPYKOBaHI Marepiayu, TeJeBi-
3iifHI Ta pajio PoIMKH, BeOOaHepH, COmialbHI Memia-
KaMIIaHil, peKJIaMHi myOumiKaiii Ha BYJHUISX TOIIO.

lonoBHa MeTa pexsiamMH TMONSTae B CTBOPEHHI
MO3UTUBHOTO BPa)KEHHS MPO MPOAYKT ad0 MOCIyTy
cepen IIbOBOI ayguToOpii, IO BiZOOpaxkaeThecs
B 30UTBIICHHI MPOAAXiB a00 IiJBUIICHHI 1HTEPECY
1o Openpgy. Yacto peknamHi kaMmmnanii OymyroTbcs Ha
CTBOPEHHI €eMOLIHHOTO 3B’S3KY 3 ayIUTOPI€I0, BUKO-
PHUCTOBYIOUH SICKpaBi 00pa3u, TyMop, ApaMaTrusM ado
IHII eMOIIiiiHI eleMeHTH. Y I[bOMY KOHTEKCTI He00-
X1/THO 3’SICyBaTH, 110 € MOBHOIO MaHIIMJISIIIETO.

Ha nymxy /1. BannepBekeHa, «MOBHE MaHimy-
JIIOBaHHS PEaji3y€eTbCs HUISIXOM ILiIECHPSMOBAHOTO
1 CBIZIOMOTO 3aCTOCYBaHHSI TUX 200 IHIIMX 0COOIMBOC-
Teil BUKOpUCTaHHS MOBHHX BHUCIOBiB» [15, c. 378].
3i cBoro Ooky, B. 3ipka 3a3Hayae, 0 «MOBHa MaHi-
OyJsLis € PI3HOBUAOM MAaHIMyJISTUBHOTO BIUIUBY,
HarpasJIeHOTO Ha TOBEIiHKOBY Ta KOTHITHBHY cdepu
JUSUTPHOCTI PELUITIEHTA, [0 aKTyalli3ye€ThCs MOBHIUMH
3aco0aMHu Ta MPOSBIAETHCS IMILTILTUTHOY [7, C. 5].

[ro TyMKy TIOAIISFOTE ¥ 1HIII JJOCHiTHUKH, HAroJI0-
LIYIOYHM, 10 MOBHA MaHIMyJALis — L€ BUKOPUCTAHHS
MOBHHX 3aC00iB 3 METOIO BIUIMBY HAa TYMKY, HOUYTTA
200 TOBeMiHKY 1HINOI JIFOAMHU 0e3 ii cBimoMoi 3romn
YM 3 PO3YMIHHSIM 3MICTYy LBOTO BIUIMBY, IO OXOILTIOE
BUKOPHUCTaHHSI Pi3HUX MOBHHMX NPHHOMIB, TakuX K
NEPEeKOHYBAIbHI ~ apryMEHTH, €MOLliiHe HaBaHTa-
JKEHHsI, MaHIMyISATUBHI TEXHIKH, IO CIPSIMOBaHI Ha
CTBOPEHHS IEBHUX YSBJIEHb, CTEPEOTHINIB 200 CIpHii-
HATTA [5; 6; 11]. MoBHa MaHimyALis MOXke OyTH BUKO-
pHcTaHa y pi3HUX cepax KOMyHIKaLil: MO THYHA IPO-
narasHfia, pexkjiaMa, myOnidHi BHCTYIH, MacoBi Memia
Tommo. BoHa Moke BUSBIATHCS B Pi3HUX (popmax, Bif
BUKOPHUCTaHHS MIEBHUX CIIiB Ta BUPA3iB 0 IpaMaruy-
HHUX KOHCTPYKLIiH a00 JIOTTYHUX apryMEHTIB, 1O CIIps-
MOBaHi Ha BIJIMB HA YSBIICHHS Ta IEPEKOHAHHS JIFOACH.

Bep0Oanbhi 3aco0u MaHimyssimii B pekiami mocra-
I0Th BOXJIMBUM 1HCTPYMEHTOM AJISi CTBOPEHHS IIEB-
Horo o0pa3y MPONYKTYy 4Yd TOCIYTH, a TaKoX Ui
3a]ydeHHSl yBard CIIOXHBadiB Ta CTUMYITIOBaHHS
ixHix mii. Jeski 3 Takux 3ac00iB OXOILTIOOTE:

1. MoBy omucy BimuyTTiB (Sensory Language):
BUKOPHUCTAHHS MOBH, IKa CTUMYJIIOE BITUyTTS Ta EMO-
i1 CrOXKMBaviB, OMHUCYIOUH CMaK, 3arax, TEKCTYpy UH
3BYK MPOAYKTY, Y NOCTYTHU:

“Indulge in the rich, creamy taste of our ice
cream” (Haconoooicytimecs bacamum, Kpemogum
CMAaKOM HAUL020 MOPO3UEA.)

“Savor the rich aroma of our freshly brewed coffee.’
(Cuaxytime bazamuti apomam HAWLOT c8idicoi Kasu.)

“Experience the velvety smoothness of our pre-
mium chocolate.” (Biouyiime 6apxamucmy 21aokicmo
HAWO020 NPemMianbHO20 WoKoaady.)

“Feel the gentle caress of our luxurious silk
sheets.” (Biouyume HidicHe OOIUMAHHA — HAULUX
PO3KIUHUX UWOBKOBUX NPOCMUPAOIL.)

HaBeneni npukiagym AEMOHCTPYIOTH BHKOPHC-
TaHHS Pi3HUX MOBHHX 3aC00iB JJIs1 Iepeaadi BiT4y TTiB
Ta €MOLil, OB’ A3aHUX 13 MPOLYKTOM YU MOCIYTOIO,
mo pekaamyeTbesi. Haily>KUBaHIIMMU OJUHULSIMH
y Takiii pexjiami € CEHCOpHi MAi€ciioBa, HAIPUKIAL,
taste, savor, experience, feel, Ta IPUKMETHUKH rich,
creamy, freshly, velvety, luxurious Tomo.

’
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2. Anensuis 1o mo3uTHBHUX emoliii (Appeal to
Emotions): BukopucTaHHs BepOami3aropis, MO CIO-
HYKArOTh JI0 BUKJIMKY TIEBHIX €MOIIill y CIIO)KHBadiB,
TaKHX K PaJicTh a00 HaMIIs:

“Experience the joy of a refreshing beverage.”
(Biouyiime padicmb 8i0 0C8ixHCar4020 Hanow.)

“Unlock the joy of adventure with our new travel
experience.” (Biouyiime padicmo 8i0 npucoo 3 Hauum
HOBUM MYPUCTMIUYHUM OOCBIOOM.)

“Discover the magic of childhood with our
nostalgic toy collection.» (Biokputime 01 cebe yapis-
HICMb OUMUHCIBA 3 HAULOIO KOJLEKYIEI0 HOCMANbeiu-
HUX i2pauiox.)

“Embrace the warmth of family gatherings with
our delicious holiday recipes.» (Biouyiime padicmv
CiMeUuHUx 3ycmpived 3 HAWUMU CMAYHUMU peyen-
mamu Ha ceama.)

“Experience the thrill of victory with our high-
performance sports equipment.” (Biouytime emoyii
nepemozu 3 HAWuUM 8UCOKONPOOYKIMUBHUM CHOPMUE-
HUM 0OIAOHAHHSM.)

“Ignite hope for a brighter future with our
innovative solutions.» (Cnodiseavimecs na ceimie
MAtuOYmMHE 3 HAUWUMU THHOBAYTUHUMU PIUUEHHAMU. )

Jls TakUX TEKCTIB MPOIYIEHTH peKjaMu oOupa-
I0Th HOMIHATHBHI OAWHUII HA €KCIUIILUTHE 200 iMII-
JIMTHE O3HAYEHHS eMOLiH, HallpuKiazn, joy, magic,
warmth, victory, hope. 11i mpukiIamu 1eMOHCTPYIOTE,
SK BUKOPUCTAHHS TIEBHUX CIIiB MOXXE€ CTHMYJIOBATH
B CIIOKMBAYiB MO3UTHBHI €MOIlii, 110 MPHUBEPTAIOThH
iXHIO yBary Ta CTBOPIOIOTH MO3UTHBHE CIPUNMHATTS
MPOAYKTY a00 MOCTYTH.

3. AnemoBanns 1o ctpaxy (Fear Appeal): BuKo-
pUCTaHHA CiiB ab0 CIOBOCIHONYYEeHb, AKI CTUMY-
JIOIOTH BITUYTTS CTpaxy a00 HEBIIEBHEHOCTI Y CITO-
JKMBa4iB Ta MPOMOHYIOTh NPOAYKT SIK PIMLICHHS IS
YHUKHEHHSI IBOTO CTPAaXYy:

“Protect your family with our security system.’
(3axucmimov c8o10 CimM’10 34 0ONOMO2010 HAWOI Cuc-
memu be3nexu.)

“Dont let aging skin hold you back. Try our
revolutionary anti-wrinkle cream today!” (He
0o36onbme cmapiu wkipi cmpumysamu eéac. Cnpo-
oytime Hawt pesoMOYIHULL KpeM IO 3MOPUIOK Bdice
Ccb0200Hi!)

“Worried about security breaches? Protect your
identity with our state-of-the-art encryption software.”
(Typbyemecs npo nopywenns 6esnexu? 3axucmimo
€801 [0eHMUYHICIb 3a OONOMO2010 HAUWO20 CYYAC-
HO20 UUPPYBATLHO20 NPOSPAMHO20 300e3nedeHHs..)

“Tired of constant uncertainty? Find peace of
mind with our reliable insurance plans.” (Bmomneni
8i0 nocmiunoi HegusHavenocmi? 3uatidims cnoxii i3
HAWUMU HAOIHUMY CIPAXOBUMU NIAHAMU.)

’
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“Dont let the fear of failure stop you. Our online
courses will give you the confidence to succeed.” (He
ooszsonsiime cmpaxy nposany eac 3ynunumu. Hawi
OHILAUH-KYPCU HAOAOYMb 6aM GNEGHEHOCMI Y AUIOMY
ycnixy.)

“Concerned about your family s safety? Our home
security system provides peace of mind around the
clock.” (Typbyemecwv 3a b6esnexy ceoci cim’i? Hawa
cucmema besnexu 0 0omy 3abe3neuye cnokiu yino-
000060.)

Hageneni mpukiany AeMOHCTPYIOTh, K peKiaMa
MOYKE€ BUKOPHCTOBYBATH CTpax a00 HEBIIEBHEHICTh SIK
MOTHBALIIO IJIs1 TPUAOAHHS NPOAYKTY, SIKUH MPOTO-
HYETBCS JUIS PIlIEHHSI s IIUX TIpo0JieM, 3aCTOCOBY-
I0YH TaKi MaHIMyIsATHBHI BepOaiizaropu, siK: protect,
don t let, tired, concerned.

4. Comiamsae miarBepmkeHHs (Social Proof):
BKIIFOYEHHSI B PEKIAMHHIA TEKCT BiTYKiB KJII€HTIB,
peneHsiii ekcrepTiB a00 pekoMeH Al BiJOMUX OCi0
3 METOIO ITiIBUINEHHS JOBIPH 10 IPOTYKTY:

“Join over 1 million satisfied customers.” (Ilpu-
€onylimecst 00 NOHAO 1 MIH 3a0080/1eHUX KIEHMIE.)

“Our new skincare line has been getting rave
reviews from satisfied customers. Jane from New
York says, ‘I've never seen my skin look so radiant!””
(Hawa Hosa ninis 002110y 3a WKIPOWO OMPUMYE
CX8aNbHI BIO2YKU 8I0 3A0080JeHUX KIIEHMIG. J{icelit
3 Hoio-Hopxa xaxce: «A nixonu ne 6auuna, o6 mos
WIKIpA 8U2N510a1d MAKOI 0CSAH0I0!»)

“Experts agree: our innovative technology sets
a new standard in home security. According to
TechMag, ‘This system is a game-changer’.” (Exc-
nepmu no200AHCYIOMbCA. HAWA THHOBAYINIHA MEXHO-
JIO2ISI 6CMAHOBAIOE HOBULL cmanoapm y cghepi domaut-
Hboi Oezneku. 3a cnosamu TechMag, «ys cucmema
3MIHIOE NPABULA 2PUY.)

“Join celebrities like Jennifer Lopez and LeBron
James in choosing our premium athletic wear.
LeBron says, ‘I trust this brand for its quality and
performance’.” (Ilpueduytimecy 00 maxux sHamenu-
mocmeti, sik [owcennighep Jlonec ma Jlebpou ocetimc,
obuparouu Haw CHOPMUBHULL 00512 NPEMIyMKIACY.
Jlebpon xasxce: «A 008ipsio yvomy Opendy 3a 1io2o
AKICMb | NPOOYKMUBHICHbY.)

“Dont just take our word for it. According to
Consumer Reports, our vacuum cleaner has been
rated the best in its class three years in a row!” (He
npocmo gipme Ham Ha cnoso. 3a eepciero Consumer
Reports, haw nunomse 6xice mpu poxu NOCHINb 6U3HA-
EMbCA HAUKPAWUM Y CBOEMY Kaaci!)

“Hear what our customers have to say about our
meal delivery service. Sarah from Los Angeles says,
‘Its like having a personal chef in my own kitchen.’”
([locryxaiime, wo Hawi KAIEHMU 2080PAMb NPO HAULY
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cyacdy oocmasnenns ioci. Capa 3 Jloc-Anooiceneca
Kaxce: «Lle sax mamu ocobucmoeo wieg-Kyxaps Ha
BAACHIU KYXHIY.)

AHaJti3oBaHi peKJaMHI TEKCTH CBiT4aTh PO Te,
110 TIOKJIMKAHHS Ha BITYKU BIJJOMUX MOCTATEH MOXKE
CIIPUATH TIBUIICHHIO JOBIpH OO0 TMPOAYKTYy abo
MOCIYTH Cepe/i NOTEHLIHHUX CIIOKHBAYiB.

5. Bimuyttsa meBimkmagHocTi (Sense of Urgency):
BuxopucTanss ¢pas, 10 CTBOPIOIOTH BiTUYTTS HEBiJI-
KJagHoCTi 200 0OMEXXEHOCTI Y "aci AJs MiIBUILECHHS
MOTHBAIll CIOXXWUBadiB JIO IIBUAKOTO NPHIO0AHHS
TOBAPY YH MOCITYTH:

“Limited-time offer — Act now!” (Ilponosuyis
obmedicenoeo uacy — Kynyime 3apa3s!)

“Hurry, sale ends tomorrow! Don't miss out on
these incredible deals.” (Ilocniwaiime, po3npoodadic
saxinyyemocs 3aeémpa!l He nponycmime yi uetimo-
8ipHi npono3zuyii.)

“Act fast! Only a few items left in stock.” ([[iime
weuoxo! Zanuwunocs nuwe Kilbka no3uyil Ha
cKaoi.)

“Last chance to get your hands on our best-selling
product before its gone!” (Ocmanniii wanc ompu-
mamu Haw becmcenep, NOKU 1020 He po3Kynuiu!)

“Offer expires at midnight tonight. Don't wait,
shop now!” (Ilpono3uyis 3aKkiHuyemvbca CcbO2OOHI
onisnoui. He uexaiime, xynyiime 3apas!)

[Mpuknamm NEeMOHCTPYIOTh, SIK peKiIaMa MOXKe
CTBOPIOBATH BiMUYTTS TEPMIHOBOCTI Ta OOMEKEHOCTI
y 4aci, 100 CTUMYJIIOBATU CIIOKUBAYIB 70 IIBUIKOTO
pearyBaHHsI Ta MPUIOAHHS TOBAPY YU MOCITYTH.

6. Edexr 3auinku (Bandwagon Effect): Buxopuc-
TaHHsI MaHIMYJISITUBHUX BepOali3aropis, MO CIIOHY-
KalOTh CIIOKMBAYiB MIPHETHATUCS IO TPYIH a00 IOBe-
JUHKH, KA BXKE Ma€ BEJIUKY MOMYJISAPHICTh:

“Join the trend of healthy living” ([Ipueonyiimecs
00 mpeHrdy 300p08020 CHOCODY HCUMMIL.)

“Join the millions who have already switched to
our eco-friendly products” ([Ipueonyiimecy 00 Mminob-
tionie ooetl, KI 8Jice nepettutiu Ha HAUY eKoL02IuHY
npooykyiro.)

“Become part of the movement for a healthier
lifestyle. Join our community today!” (Cmanvme yac-

MUHOI0 PYXY 3a 300p08ull chociob scumms. [Ipueonyu-
mecb 00 HAULOI CRIIbHOMU 8JiCe CbO20OHL!)

“Discover why thousands of people are choosing
our brand for their everyday needs” ([liznatimecs,
YoMy mucsaui 1ooet 0ouparms Haw OPeHo 01 C8OIX
NOBCAKOEeHHUX nompeo.)

“Be a trendsetter. Embrace the latest fashion craze
with our stylish clothing line” (Cmanvme 3ax0H00a6-
yem moou. ITioxoobme 00 OCMAHHIX MOOHUX BIsIHb
PA30M 3 HAWOIO CMUIBHOIO NIHIEI0 0052).)

“Don t miss out on the fun! Join the growing num-
ber of satisfied customers enjoying our entertainment
services” (He nponycmime pozeae! Ilpuconyiimeco
00 3pOCmaio4oi KitbKocmi 3a0060JeHUX KIIEHMIB, 5KI
KOPUCIMYIOMbCA HAUWUMU PO3BANHCATLHUMU NOCTIY2AMU. )

Hageneni npuxiiaayn BKa3yloTh Ha Te, SIK peKiiama
MOX€ BUKOPHUCTOBYBAaTH COIlaJIbHUN AaclekT, 100
CTHUMYITIOBAaTH CIIOKMBadiB IMPHETHATUCS JO TPYIH
a00 MPUIHHATH MIEBHY NOBEIHKY, SIKa BKE M€ BEJIUKY
MOMYJISPHICT Cepel HIIHX.

BucHOBKH Ta NmepCcHeKTHBH MOJAIbIIHNX A0CTi-
NMKeHb. AHaNi3 TEKCTIB aHIJIOMOBHOI pEeKJIaMH Iij-
TBEPIPKY€E BAXKIMBICTH BiJOOPY MOBHHUX 3aco0iB
y peKJIaMHHX TIOBIIOMJICHHSIX JJISi CTBOPEHHS €MO-
LiifHOTO 3B’A3KY 3 ayJUTOPI€IO Ta BIUIMBY Ha ii OBe-
IiHKy. Po3risHyTi mpuiioMn MaHIMyIALii yepe3 MOBY
B peKJiaMi MaloTh 3HAYHWI BIUIMB Ha CIIPHIHATTS Ta
MOBEJ[IHKY CHOXHBAYiB, IIO IiJKPECIIOE HEOOXiJ-
HICTB aHaJI3y iX €EeKTHBHOCTI Ta PE3yNbTaTIB.

[epcriekTHBY MOAANBIINX PO3BiIOK MOXKYTh OyTH
CHpsSIMOBaHI Ha BUBUEHHS €(DEKTUBHOCTI BepOaIbHUX
CTparerii MaHIMyIAMmii B pekiaMi B PI3HUX ayau-
TOpiAX 1 KOHTEKCTaX, Ha PO3yMiHHSA TOTO, SIKi came
MaHIMyJIATUBHI TEXHIKM HaiOinbplle BIUIMBAIOTH Ha
criokuBaviB. JIOCHIMKEHHS MOXKYTh OXOITIIOBATH
aHaJli3 eTUYHMX ACTIEKTiB BUKOPUCTAHHS BepOaIbHUX
MaHIMyJISil y pekjaMi Ta BU3HAUCHHS HOPM Ta CTaH-
JTApTiB iIXHHOTO BUKOPHUCTAHHSI.

Orxe, aHami3 MOBHUX 3aco0iB MaHIITyJAI1
B peKjaMi € BaXJIMBUM HAmpsMOM, IO moTpelye
PETENBHIIIOTO OCIIHKEHHS 3 METOI0 KPAaIoro po3y-
MiHHSl IXHBOTO BIUITUBY Ha CIIOKMBA4iB Ta CTUYHHX
ACTIEKTiB IXHHOTO BUKOPUCTAHHSI.
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Moyseyenko I. P. VERBAL MEANS OF MANIPULATION IN ADVERTISING

The article is concerned with the study of verbal means of manipulation in the English language advertising.
The issues of manipulative verbalizers in advertising texts are topical as far as manipulative verbalizers
influence our perception, views and behaviour, thus they become an important instrument in this process. In
this article, advertising is interpreted as a form of communication aimed at promoting products, services, ideas
or brands to attract attention of the audience, to stimulate demands and achieve certain goals, such as selling
the product or service.

The purpose of the study is to analyze and reveal the specifics of the use of language means in English
advertising aimed at manipulating consumers. Accordingly, the author of the article analyzed the verbal means
used by the producers of advertising texts to attract the attention of consumers and stimulate their reaction.

The article interprets manipulation as a communication process which depends on the consumer s wish. On
the other hand, linguistic manipulation is the use of linguistic means to influence the person'’s opinion, feelings
or behaviour being unconscious of his/her consent, as well as the content of the offered product, employing
various linguistic techniques, such as persuasive arguments, emotional stress, manipulative techniques aimed
at creating certain ideas, stereotypes or perceptions.

The author of the article differentiates typical manipulative techniques, such as the emotional stress,
illusion of limitation, urgent needs or social pressure. The analysis will help to better understand the nature
of advertising as a communication phenomenon and reveal manipulation strategies used for selling products
or services.

Key words: English, emotional impact, means of verbal manipulation, nominal unit, advertising text.
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